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church members’
lifestyles. Storying is based
on Bible
principles
that address
theology
and practical, real-life
issues, many of
which are barriers to faith and
righteous living.
Storying can also
reinforce positive
bridges to the gospel’s acceptance and application. Dialogue, discussion, repetition,
and even drama or singing the stories aid in
retention and re-telling. Ten steps have been
identified as critical to storying’s effectiveness.
(See the related article on this page.)
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Chronological Bible Storying (CBS) is
based on ancient storytelling principles. In
modern times, New Tribes Mission and
the International Mission Board, Southern
Baptist Convention workers collaborated to
help cultures have their own “oral Bibles.”
Dr. James Slack and J. O. Terry, Jr., refined
the approach and brought it to the attention
of the evangelical community. (See http:
//chronologicalbiblestorying.com.)
Nine evangelical missions organizations
have embraced the approach so strongly they
are conducting a Consultation on Orality
in Ft. Worth, Texas January 20-22, 2004.
World-class training professionals will be
converging on Ft. Worth for introductory
sessions and skills upgrading offered
by the Oral Bible Network. The
network’s members include Campus Crusade for Christ International, International Mission
Board (SBC), Wycliffe Bible
Translators, Trans World Radio, the JESUS Film Project,
Faith Comes By Hearing,
Scriptures in Use, the Seed
Company, and the God’s
Story Project. Registration is
$100. Details are online: http:
//www.oralbible.com. 
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Storying in

Ten Steps
1. Select a biblical principle, and make sure it is
clear and simple.
2. Consider the worldview issues of a chosen
people group so that we know how to
choose the correct stories and how to tell
those stories.
3. Identify the pertinent bridges and barriers
and gaps in the worldview of that chosen
people group so we will know how to
address them.
4. Select the biblical stories that need to be
communicated to get this principle or concept
across in their worldview.
5. Craft the story and plan the dialogue that is
going to follow the story so that they learn
how this biblical story addresses a critical
worldview issue that they have.
6. Tell the story in a culturally-appropriate
way (including narrative, dance, song or
object lessons).
7.

Facilitate the dialogue that will help them
discover the truths and applications, usually
by asking questions.

8. Guide the group to obey the biblical principle
so that it can be lived out in their lives in
practical ways.
9. Establish accountability within the group to
help each other obey the biblical principle.
10. Encourage the group to reproduce all of this
by modeling the principle in their own lives
and then telling the stories to other people.
Provided courtesy “Following Jesus ” series (http:
//FJseries.org). Used by permission of Progressive
Vision and the International Mission Board, SBC.
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